Zhe Chen (Summer Chen)

Al-Native Community & Events Operator | Creator Ecosystems | North America Growth
Los Angeles, CA | (1) 424-284-8889 | summer.ikiki@gmail.com | LinkedIn: https://www.linkedin.com/in/chen-zhe/ | WeChat: chenzheCZZZ

PROFESSIONAL SUMMARY

Al-native community and events operator with 7+ years across creator ecosystems, Al startups, entertainment/media, and North American
growth. Experienced in building 0-to-1 community systems, creator/KOL networks, campus partnerships, and offline event playbooks that turn
early users into engaged communities.

Strong fit for teams expanding Chinese Al creator tools into North America, with hands-on experience across cross-cultural GTM, local LA
activations, video and film production workflows, and multi-platform creator community operations.

SELECTED HIGHLIGHTS

« Built a 0-to-1 community system reaching 100K+ members across Discord, Telegram, WeChat, RED, and TikTok.

« Led 30+ offline events, including multiple 100+ attendee activations and a 400-person yacht event, covering venues, vendors, KOL/media
activation, on-site execution, and post-event conversion.

« Built a 1,000+ KOL/KOC network across RED, TikTok, Instagram, and creator communities for creator-led growth and co-marketing.

« Designed Al-assisted video and film production workflows across script, storyboard, scene breakdown, shot planning, and production
coordination.

» Drove measurable outcomes including 800% user growth, 100,000+ campaign sign-ups, 8x YoY user growth, and 10x revenue growth.

EDUCATION

Master of Science in Digital Social Media | University of Southern California

Annenberg School for Communication and Journalism | Los Angeles, CA | Aug 2021 - May 2023 | GPA: 3.89/4

« USC Student Success Fund recipient; Public Relations Leader, USC Chinese Graduate Student Association; Founder, USC Chinese Student
Digital Community.

BA in Theatre, Film & TV Directing / BA in Digital Film & TV Production | Communication University of China / NYIT

Joint Degree | Sep 2017 - Jun 2021 | CUC GPA: 3.79/4, Rank: 2 (Top 8%) | NYIT GPA: 3.80/4, Rank: 1

« Grand Prize Scholarship for Entrepreneurship; led 11 award-winning projects and earned 5 national-level entrepreneurship awards.

ENTREPRENEURSHIP

Founder, Creator Community & Growth Lead | PANDAPAL

Creator Ecosystem & Al Community Brand | Los Angeles, CA | Aug 2021 - Jan 2025

o Built a community system from zero to 100K+ members across Discord, Telegram, WeChat, RED, and TikTok through organic growth and
community-led campaigns.

« Grew an 80K+ campus network across 50+ U.S. universities and managed 50+ active community groups.

« Organized 30+ campus and creator events, including multiple 100+ attendee activations, building repeatable workflows for venue sourcing,
vendor coordination, creator/KOL participation, photography, and post-event community conversion.

« Built a 1,000+ influencer resource network across RED and TikTok; delivered creator/KOL solutions for 200+ brands and validated 3
monetization models.

« Designed an RPA automation tool for NFT collection research and data gathering, supporting early Web3 market and asset analysis.

« Grew RED account from 0 to 7K+ followers through organic, non-paid traffic; debut note reached 1M views and drove 1,000 targeted
community sign-ups.

o Launched Swap Al mini-app from 0 to 100K+ users through creator-community campaigns.

« Built a RED Viral Copywriting Al Agent on Coze; ranked #1 on RED’s copywriting tool leaderboard with 12,400+ users and 81,000+
conversations.

CMO & Founder | PEACHJAM / Legend Co-Shooting

Media & Video Production Company / Al-Assisted Film & Video Production Platform | Beijing / Zhejiang | Jun 2019 - Jun 2022

» Founded Legend Co-shooting, an Al-assisted film and video production platform focused on creator collaboration, production resource
matching, and intelligent workflow automation.

« Designed production workflows from script and storyboard import to scene breakdown, shot lists, shooting schedules, props lists, camera
movement guidance, intelligent editing, style templates, and auto-subtitles.

« Built a 3,000+ professional creator community and aggregated 6,000+ film production resources, giving direct experience with creator
workflow pain points relevant to Al animation tools.

« Won “Internet+” National Silver Award and “Challenge Cup” National Bronze, both among China’s top national entrepreneurship
competitions, for the platform.

o Produced and distributed independent film “Mount & Sea” with 1.114M plays and 105K likes on Bilibili in week one; wrote scripts for Tencent
Video variety show “What to Eat Today” with 27.577M cumulative plays.

« Led a 40+ person cross-functional team and reduced delivery cycle by 50% through workflow standardization.

PROFESSIONAL EXPERIENCE

Marketing Director & Growth Consultant | DITTO.AI (Al-Native Dating Platform)

Los Angeles, CA | Nov 2025 - Present

» Led campus growth and community strategy with a 30+ member marketing and BD team, driving 800% user growth and adding 150K+
cumulative users; growth metrics supported the company’s $10M fundraise.



Built a 0-to-1 campus channel system across major U.S. cities, combining ambassador programs, poster networks, events, student
organization partnerships, and community groups.

Validated high-conversion community channels with a 26.8% email verification rate, approximately 20x above the platform average.
Co-led the YikYak x Ditto partnership and yacht event, covering 733 U.S. universities and generating 100,000+ sign-ups.

Operated multi-platform communities across Discord, Telegram, and WeChat with 40,000+ total members; built ambassador leaderboards,
campaign calendars, and UTM-based attribution to track channel quality and conversion.

Built a reusable North America event playbook covering venue sourcing, vendor coordination, KOL/media activation, student organization
partnerships, on-site execution, and post-event community conversion; reduced partner onboarding time by 60%.

Built Al-powered product knowledge and marketing workflows for product specs, ops data, influencer marketing, and field marketing, reducing
repetitive execution work and improving team decision speed.

Marketing & Business Development Manager | ENCMOBILE (MEGATEL NETCOM CORPORATION)
Telecom, Student Market, and Local Growth | Los Angeles, CA | May 2023 - Mar 2026

Delivered 8x YoY user growth and 10x revenue growth through integrated paid media, community operations, partnerships, and local event
execution.

Negotiated partnerships with 40+ vendors and 60+ student organizations across universities including Harvard, Yale, UCLA, and USC.

Coordinated 60+ North American university events annually, building a practical resource base across LA venues, vendors, media partners,
campus organizations, and student ambassadors.

Built and managed a 50+ member team; reduced partnership costs by 50% through vendor consolidation and process standardization.

Implemented Tableau dashboards for KPI tracking and managed budgets from six figures to multi-million scale; awarded Best Sales Champion
in 2024.

CMO, Community & Marketing Lead | STAR REALMS (VIREAL TECHNOLOGY)
VR Social Metaverse Startup | Los Angeles, CA | Jan 2022 - 2023

Built and managed a 50K+ cross-platform community across Discord, WeChat, Telegram, TikTok, LinkedIn, X, RED, and Zhihu for a VR social
metaverse startup.

Built the foundation for a Discord-centered community system, including server structure, channel planning, role permissions, bots,
engagement loops, conversion paths, and moderation workflows.

Supported Web3/NFT product design for Avatar NFT, ltem NFT, Scene NFT, and Music NFT concepts, connecting virtual identity, digital
assets, and creator/community engagement.

Established partnerships with North American university student associations and maintained seed user engagement through creator analytics
and community feedback loops.

Produced 10+ product and market strategy decks based on competitor research and user interviews; supported 0-to-1 VR social product
launch planning and a $400K fundraise.

Built and managed a 15-person cross-functional team across marketing, content, design, and operations.

ADDITIONAL EXPERIENCE

Marketing & Content Operation | YAMI: Built 10+ customer communities; achieved 22% conversion, 60% repurchase, and $50K direct
order conversions; Top Monthly Sales Performer.

Marketing & Content Operation | HUNGRYPANDA: Planned 20+ campus events, added 1,500+ users, and built 8 active communities.
Business Development Manager | Wanda Wuzhou Film Distribution: Led 10+ campus screenings with 1,200+ attendees and ~70% join
rate; managed 5 fan communities with 1,000+ members; closed 5 brand sponsorships.

Digital Marketing & Customer Strategy | Skywalker Communications: Led PR/branding for Weichai Power (Fortune Global 500); lifted
media exposure by ~30%.

Publicity & Production | Beijing Hengdian Film Group: Delivered 3 release/marketing plans and improved creative asset consistency by
~20%.

Digital Marketing Intern | Sohu Media: Led “Sofa Video” campus promotion; awarded Best Intern.

AWARDS & CREATOR INFLUENCE

Zhihu: 15K+ followers; 30M+ views, 60K saves, 101K likes, and 30K shares.

Weibo: 10K+ followers; single post reached 6M views; selected for Weibo “V Light Program”.

RED: 7K+ followers across 2 accounts; debut note reached 1M views; revenue/follower reached 14x peer average.

TikTok: Grew MoreThanHugs mental health channel from 0 to 24K followers, 400K+ likes, and 150+ videos; single video reached 60K+
likes/saves.

Podcast: Founder of “Panda Youth FM” on Xiaoyuzhou, a top Gen Z Chinese podcast platform.

KOL Network: Built and activated 2,000+ influencer resources across RED, TikTok, Instagram, and creator communities.

“Internet+” Innovation Contest (one of China’s top national entrepreneurship competitions) - National Silver, Top ~0.03% of 3.4M entries.
“Challenge Cup” (one of China’s top national entrepreneurship competitions) - National Bronze.

Leader of a Beijing Outstanding Entrepreneurial Team (Top 1%).

Entrepreneurship Grand Prize Scholarship, sole recipient and cohort valedictorian.

Two national patents including one invention patent.

El-indexed academic paper.

Contributor to The Essence of Chinese Folk Culture, a national-level publication.



CORE SKILLS

Community & Operations

Platforms: Discord (server structure, roles/permissions, bots,
moderation, engagement loops, retention tracking), WeChat,
Telegram, Reddit, X (Twitter).

Community Growth: KOL/KOC management, ambassador
program design and tracking, UTM attribution, cross-community
co-marketing.

Events: Full-cycle offline events from venue planning to execution
and post-mortem; brand salons; campus activations; 100+ person
events; vendor and venue coordination.

Video & Film Production

Story structure, storyboarding, character design, shot language,
post-production workflows.

Al production workflow design: script to scene breakdown, shot
scheduling, and intelligent editing.

Video Tools: Final Cut Pro, Premiere Pro, After Effects, DaVinci
Resolve, CapCut.

Graphic Tools: Photoshop, lllustrator, Lightroom.

Social Media & Content

« Platforms: RED, TikTok, Instagram, X (Twitter), Weibo, Zhihu,
LinkedIn.

« Influencer sourcing, rate negotiation, content briefing, and post-
mortems.

« Copywriting, short-form video production, Al-assisted content
creation.

Analytics & Growth

« Tools: GA4, PostHog, Tableau, Excel (pivot tables, VLOOKUP).

« Channel attribution, funnel analysis, user segmentation, ROI
tracking.

« Paid Media: Google Ads, Meta Ads, Amazon Ads, Baidu SEO/SEM.

Tech & Project Management

« Al Tools: Codex, Claude, Cursor, Notion Al, Vibe Coding, Coze.
« Web/CMS: WordPress.

« Budgeting: $100K to multi-million portfolios.

« Certifications: Hootsuite Platform, Google Analytics.

Languages

« English: Full professional proficiency, TOEFL 110.

« Mandarin: Native.



